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DIY will bring innovative
direction for home cinema

In five years people will make their own television shows, claims expert

THE digital media revolution is
still in its very early stages of
development, accarding toan aca-
demic and businessman who
believes that in five years' time
evervone will be creating mini-
movies as part of everyday life.

Speaking at a Media Lab Eur-
ope conference, Mare Davis said
the existence of cheap digital cam-
eras was only the first step to-
wards a digital media-literate
society, and that software is on
the way that will automate the
production of mini-TV shows in
ordmary people's lives.

“In five vears we will all be
creating cinema content. Garage
cinema technologies enable con-
sumers to become daily media
producers,” said Davis, assistant
professor at Berkeley Universi-
ty's school of information man-
agement and systems in the US,
who founded and acted as chief
technology officer of Amova.com,
amedia automation and person-
alisation company.

The availability of cheap mov-
ing and still digital cameras is
only a first step, he said. The real
impact of digital media tech-

nologies will be felt when soft-
ware is widely available thatauto-
mates the capture, editing and
production of footage.

“Now it takes effort and money
and time to edit content because
computers don't understand the
content of videodata. It isopague
and data-rich,” said Davis.

For computers toautomate the
editing process, they must first
undérstand what is in video. Todo
this, Davis has worked on tech-
nologies that tag content. Called
metadata, this enables a comput-
er to know what is in avideo seg-
ment. Itissimilarto the metadata
atthe heart of WML, the web tech-
nology that has revolutionised
online content and database man-
agement over the past three years.

‘Garage cinema
technologies
enable _
consumers to
become daily
media producers’
Marc Davis

“We need a standardised meta-
data framework to enable the con-
struction of aglobal videparchive
and that metadata needs to becap-
tured at every stage of the media
production schedule,” said Pavis,

Davis has developed one icon-
based system that relies on
around 700 images to describe the
type of content, spread acrossa
graphical timeline to indicate
when it appears, Taking his cue
from sheet music, Davis believes
this will enable computers toauto-
mate the editing of footage accord-
ing to a user's demands.

While home-produced video
and photography is extremely rel-
evant, itsguality isoften poor: Pro-
fessionally-produced content, such
asfilms and television, looks better
but isless relevant to users’ daily
livas, Davis demonstrated exam-
ples of a hybrid of the two forms,
where home-produced content is
spliced into professional cantent,
with family members appearingin
film trailers through the use of
automated editing software,

“This is mass customisation,
rather than treating media pro-
duction as acraft involving high-
ly skilled, highly paid people
performing time-consuming oper-

ativns,” he said,

(ithers agree that media pro-
durtion will fall into the hands of
ortlinary non-professionals.

“Increasingly we will see, and
you can alveady see, the dispersal
of content production,” said
Mithael Bove, an academic with
the US-MIT Media Lab.

Iove believes that whereas con-
teri: used to be produced and dis-
tril;uted centrally, media is now
oft:n produced centrally but dis-
persedamong userswith aceessto
email, text messages and peer-to-
peer networks. He believes we are
noyi seeing the beginnings of pop-
ulzirdispersed production of con-
terit,

“You can see it in the new
phines, where people will be pro-
duing their ovn pictures and dis- |
triljuting them, orin peaple’s uses:
of (ligital cameras.”

Elavebehevesmnstmmted
content will be digital media'sreal |
swicess story “If you look at the
things that we say were the sue-
cesses of the web age, they were
Ebny and peer-to-peer networks
like: Napster; where people created
their own content,” he said.
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